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In today's highly competitive market, many destinations - from individual resorts to countries - are adopting
branding techniques similar to those used by 'Coca Cola', 'Nike' and 'Sony' in an effort to differentiate their
identities and to emphasize the uniqueness of their product.

By focusing on a range of global case studies, Destination Branding demonstrates that the adoption of a
highly targeted, consumer research-based, multi-agency 'mood branding' initiative leads to success every
time.

* Includes five completely new chapters authored by brand consultants, destination marketers and
academics, including Philip Kotler and Wally Olins.
* A more global coverage with new case studies and examples from the US, New Zealand, Australia and
Asia.
* Considers the web as a channel of place branding/promotion and its effects on the industry
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From reader reviews:

Joel Connolly:

The book Destination Branding, Second Edition: Creating the unique destination proposition make you feel
enjoy for your spare time. You can use to make your capable much more increase. Book can to become your
best friend when you getting pressure or having big problem using your subject. If you can make examining
a book Destination Branding, Second Edition: Creating the unique destination proposition to become your
habit, you can get more advantages, like add your own personal capable, increase your knowledge about
many or all subjects. You could know everything if you like start and read a publication Destination
Branding, Second Edition: Creating the unique destination proposition. Kinds of book are a lot of. It means
that, science e-book or encyclopedia or other folks. So , how do you think about this reserve?

Robert Alcock:

Information is provisions for those to get better life, information these days can get by anyone in everywhere.
The information can be a knowledge or any news even a huge concern. What people must be consider if
those information which is inside the former life are challenging be find than now could be taking seriously
which one works to believe or which one often the resource are convinced. If you receive the unstable
resource then you have it as your main information you will have huge disadvantage for you. All those
possibilities will not happen inside you if you take Destination Branding, Second Edition: Creating the
unique destination proposition as your daily resource information.

Linda Bryant:

Reading can called head hangout, why? Because when you find yourself reading a book mainly book entitled
Destination Branding, Second Edition: Creating the unique destination proposition your brain will drift away
trough every dimension, wandering in each and every aspect that maybe unfamiliar for but surely might be
your mind friends. Imaging each word written in a book then become one application form conclusion and
explanation this maybe you never get previous to. The Destination Branding, Second Edition: Creating the
unique destination proposition giving you another experience more than blown away your head but also
giving you useful info for your better life in this particular era. So now let us show you the relaxing pattern at
this point is your body and mind will likely be pleased when you are finished examining it, like winning a.
Do you want to try this extraordinary spending spare time activity?

Gary Roth:

Are you kind of active person, only have 10 or 15 minute in your day time to upgrading your mind
proficiency or thinking skill also analytical thinking? Then you are receiving problem with the book than can
satisfy your short space of time to read it because this time you only find guide that need more time to be go
through. Destination Branding, Second Edition: Creating the unique destination proposition can be your
answer because it can be read by you actually who have those short extra time problems.
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