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What business is your company really in? That's a question all executives should all ask before demand for

their firm's products or services dwindles.

In Marketing Myopia, Theodore Levitt offers examples of companies that became obsol ete because they
misunderstood what business they were in and thus what their customers wanted. He identifies the four
widespread myths that put companies at risk of obsolescence and explains how business |leaders can shift
their attention to customers' real needs instead.
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From reader reviews:
Maureen Jones:

Throughout other case, little men and women like to read book Marketing Myopia (Harvard Business
Review Classics). Y ou can choose the best book if you want reading a book. Providing we know about how
isimportant a book Marketing Myopia (Harvard Business Review Classics). Y ou can add information and of
course you can around the world by way of abook. Absolutely right, simply because from book you can
recognize everything! From your country till foreign or abroad you will end up known. About simple issue
until wonderful thing you could know that. In this era, we can open a book aswell as searching by internet
device. It iscalled e-book. Y ou can utilize it when you feel uninterested to go to the library. Let's examine.

L averne Jackson:

Nowadays reading books be than want or need but also work as alife style. This reading habit give you lot of
advantages. The benefits you got of course the knowledge even the information inside the book thisimprove
your knowledge and information. The knowledge you get based on what kind of publication you read, if you
want attract knowledge just go with training books but if you want truly feel happy read one having theme
for entertaining including comic or novel. Often the Marketing Myopia (Harvard Business Review Classics)
iskind of guide which is giving the reader unstable experience.

Ralph McClure:

In this period of time globalization it isimportant to someone to find information. The information will make
someone to understand the condition of the world. The healthiness of the world makes the information
guicker to share. You can find alot of recommendations to get information example: internet, newspaper,
book, and soon. Y ou will see that now, alot of publisher this print many kinds of book. Often the book that
recommended to you is Marketing Myopia (Harvard Business Review Classics) this book consist alot of the
information in the condition of thisworld now. That book was represented so why isthe world has grown up.
The words styles that writer useto explain it is easy to understand. Often the writer made some study when
he makes this book. Honestly, that is why this book appropriate all of you.

Paul Queen:

Don't be worry for anyone who is afraid that this book will filled the space in your house, you could have it
in e-book method, more simple and reachable. This kind of Marketing Myopia (Harvard Business Review
Classics) can give you alot of friends because by you checking out this one book you have thing that they
don't and make anyone more like an interesting person. This specific book can be one of one step for you to
get success. This guide offer you information that maybe your friend doesn't realize, by knowing more than
additional make you to be great people. So, why hesitate? L et me have Marketing Myopia (Harvard
Business Review Classics).
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